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Features

Lingo 3000

Ø Call Forwarding
Ø Call Hold
Ø Call Waiting
Ø Last Number redial
Ø Scratchpad memory
Ø Automatic redial
Ø Phone list stores 100

speed dial numbers
Ø 3 call timers
Ø Call Alert
Ø Private Call list stores

100 private ID #s

Ø 50 preprogrammed
talkgroups

Ø Icon and audio
notification of new text
message

Ø 140 characters text
Ø Stores up to 16

messages
Ø One-touch call back of

phone numbers in
text/numeric messages

Ø Call Forwarding
Ø Call Hold
Ø Call Waiting
Ø Last Number redial
Ø Scratchpad memory
Ø Automatic redial
Ø Phone list stores 100

speed dial numbers
Ø 3 call timers
Ø Call Alert
Ø Private Call list stores

100 private ID #s

Ø 30 preprogrammed
talkgroups

Ø Icon and audio
notification of new text
message

Ø 140 characters text
Ø Stores up to 16

messages
Ø One-touch call back of

phone numbers in
text/numeric messages

Ø Military standard specs

Ø Call forwarding
Ø Call Hold
Ø Incoming call alert
Ø Call waiting
Ø Last # redial
Ø Scratchpad memory
Ø 100 speed dial #s
Ø Call alert
Ø 99 Private Call Ids
Ø 30 preprogrammed

talkgroups

Ø On-screen
notification of new
messages

Ø Stores 8 messages
Ø One-touch call back
Ø Military standards

specs
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DTMF (Touch tone)
Dialing Pad
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Push-to-Talk
Button
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NexNote NexNote Plus
• Typed messages up to 140 characters in length
• Directory of up to 50 subscriber names and

telephone numbers
• Online acknowledgement feature to indicate receipt

of the message
• Ability to preview messages before sending
• Stores all messages for those handsets not in range

or not powered on
• Compatible with DOS, WindowsTM,  and MacintoshR

operating systems

• Allows the computer user to delete, replace, or check the
status of a message that has not yet been delivered

• Delivery time and date stamp
• Printable messages
• Allows messages to be sent to customized groups or to an

individual
• Messages can be sent to pagers not on the Nextel network
• Directory feature holds an unlimited number of personal

telephone numbers from the Nextel network and most
pager numbers from other networks

• Long messages are automatically split into multiple
messages

4 Line LCD
Display
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Integrated Service Plans
WASHINGTON DC

Performance Plus 60 Performance Plus
150

Performance Plus 300

Monthly Access $69 $89 $109
Digital Cellular Minutes Included 60 150 300
Additional Digital Cellular Minutes $.30 $.25 $.23
Nextel Direct Connect Minutes
Included

150 150 150

Additional Direct Connect Minutes $.10 $.10 $.10
Long Distance $.15 $.15 $.15
Numeric Pages Unlimited Unlimited Unlimited
Text Messages 25 25 25
Basic Voice Mail Included Included Included
Enhanced Voice Mail $5 $5 $5
Caller ID* (limited availablity) $3 $3 $3
Additional Line (i600 only) $10 $10 $10

Integrated Service Plans
ATLANTA, GA

Performance Plus 50 Performance Plus
250

Performance Plus 500

Monthly Access $55 $105 $165
Digital Cellular Minutes Included 50 250 500
Additional Digital Cellular Minutes $.35 $.27 $.25
Nextel Direct Connect Minutes
Included

Unlimited Unlimited Unlimited

Additional Direct Connect Minutes $0 $0 $0
Long Distance $.15 $.15 $.15
Numeric Pages 25 25 Unlimited
Text Messages 15 15 25
Basic Voice Mail Included Included Included
Enhanced Voice Mail $5 $5 $5
Caller ID* (limited availablity) $3 $3 $3
Additional Line (i600 only) $10 $10 $10

Integrated Service Plans
LOS ANGELES, CA

Performance Plus
400

Performance Plus
800

Performance Plus 1000

Monthly Access $64.99 $89.99 $219.99
Digital Cellular Minutes Included 400 800 1000
Additional Digital Cellular Minutes $.30 $.25 $.23
Nextel Direct Connect Minutes
Included

50 50 50

Additional Direct Connect Minutes $.12 $.12 $.12
Long Distance $.15 $.15 $.15
Numeric Pages Unlimited Unlimited Unlimited
Voice Mail $3 $3 $3
Text/Numeric Paging $3 $3 $3
Caller ID* (limited availablity) $3 $3 $3
Enhanced Services Value Package
**

$6 $6 $6

Additional Line (i600 only) $10 $10 $10
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•

Cities currently covered by Nextel

Portsmouth
Manchester

Boston
Worcester

Hartford
New York, Long Island

Newark

Philadelphia

Pittsburgh

Baltimore

Washington, D.C.Charleston

Raleigh/Durham

Greensboro/
Winston Salem

Charlotte

Greenville/Spartanburg

Columbia

Athens

Atlanta

Jacksonville

Orlando

Miami/Ft.Lauderdale

Tampa/St.Petersburg

Birmingham

Akron

Columbus

Cincinatti

Dayton

Lansing

Grand
Rapids

Gary
Chicago

Milwaukee

 St.Louis

Minneapolis

Kansas
City

Wichita

Topeka

Tulsa
Oklahoma
City

Dallas/
Ft.Worth

Houston

Austin

San Antonio

Colorado
Springs

Denver
Vail

Cheyenne

Seattle Spokane/
Coeur d’Alene

Portland

Eugene/
Springfield

Salt Lake City

Reno

Las Vegas

Phoenix

Tucson

Redding

Sacramento

Oakland

San Francisco

San Jose

Fresno

Bakersfield

Santa Barbara

San Diego

Los Angeles

Cleveland

Detroit

Charleston

Saginaw/Flint

Toledo

Aiken
Memphis

Nashville/
Knoxville

MAJOR CITIES SERVED BY NEXTEL, JUNE 1998
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NEXTEL INTERNATIONAL MARKET PRESCENCE

Vancouver

Montreal

Toronto

Belo Horizonte

Monterrey

Rio de Janeiro

Mexico City

Guadalajara

Sao Paulo

Porto Alegre

Lima

Mendoza

Buenos Aires

Cordoba
Rosario

Manila

Tokyo

Shanghai
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LMDS AUCTION METROPOLITAN STATISTICAL AREAS WON BY NEXTBAND
March 25, 1998

Atlanta

Austin

Baltimore

Birmingham

Boston

Chattanooga

Chicago

Cincinnati

Cleveland-Akron

Columbia

Columbus

Detroit

Hartford, CT

Hickory-Lenoir-
Morganton

Huntsville

Indianapolis

Kansas City

Klamath Falls

Lakeland-Winterhaven

Lexington

Los Angeles

Louisville

Mansfield

Medford-
Grants Pass

Portland

Milwaukee

Minneapolis-
St.Paul

New London-
Norwich, CT

New Haven-
Waterbury-
Meriden, CT

New York

Ocala

Bedford-
Fall River, MARochester

Sacramento

St. Louis

San Francisco-
Oakland-
San Jose

San Luis
Obispo

Santa Barbara-
Santa Maria

Seattle-
Tacoma

Washington, D.C.

Toledo
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NEXTEL’S ANNUAL REVENUES

Compound Average Growth Rate (CAGR) = 107%

NUMBER OF NEXTEL DIGITAL SUBSCRIBERS (1995–Q1 1998)
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NEXTEL’S ANNUAL REVENUES

Compound Average Growth Rate (CAGR) = 107%

NUMBER OF NEXTEL ON-AIR CELL SITES (1995–Q1 1998)
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Source:  Nextel,  Booz•Allen & Hamilton analysis


